Adams, Gary, 199, 201
Adams, Jackie Caddell, 47, 64
Adams Golf. See also Tight Lies clubs
development of, 64
goals of, 178-81
going public, 144-46
growth of, 134, 139-41, 150-51
Haney Ranch and, 71, 76-79, 83
leadership changes, 160-64
products of, 135
address the ball, 75, 229
Adidas, 212
Alien wedge clubs, 120, 127, 218
Andress, Tony, 40
Armstrong, Wally, 120
Arnold Palmer Golf, 114-15
Aureus, 27-29

B. H. Golf
assembled clubs of, 6264
component sales of, 62
initial finances of, 47, 53-60
start up of, 44-47, 49-52
Baffler clubs, 16, 210
ball flight, 95-97, 168, 238—-39
Big Bertha drivers, 80, 211
Bolt, Tommy, 188, 189
branding, 102
Brewer, Chip, 151, 155, 160-62
Bridgestone, 224
Brown, Paul, 92
Bulger Brassey clubs, 196
Burnett, Scott, 151, 162
business plans, 93-94

Caddell, Jack, 64
Caddell, Jackie, 47
Caddell, Jeanette, 64
Callaway, Ely, 18, 201, 210-11
Callaway Golf
drivers, 80, 205, 211
influence of, 147, 148, 209, 210-12
manufacturing by, 195, 199, 205
marketing by, 75
mergers with, 204
Odyssey, 35, 218
success of, 144, 166
Casati, Roland, 92-93
Champions Tour. See Senior (Champions) Tour
Clarkson University, 3—4, 14, 86
Cleveland Golf, 209, 210

club design. See also ball flight; fitting golf clubs;
hybrid technology; research and
development
described, 193-96, 199-200, 229
heads, 194, 226, 230
of Tight Lies club, 97-100
The Clubmaker's Art, 191, 196
clubs. See also club design; fitting golf clubs;
individual club names
components, 44, 62, 229
custom-fitted, 75—78, 231-32
heads, 55, 96, 189, 198-99
history of, 191, 196-98
manufacturing and, 191-92, 194-95, 198-99
marketing, 71
PGA Tour and, 20
selection quiz, 221-33
sets, 192-93, 219-20
for shots, 193
Cobra Golf, 16, 144, 209, 210
Cochrane, Alastair, 186
components, club, 44, 62, 229
Connery, Sean, 138
control, letting go of, 108-9
Coop, Dr., 156, 164
Corning, 6, 7-8, 14-15
cost awareness, 180
Crouse Hinds Company, 4
Crow, Tom, 16
culture, company
establishment of, 109-10, 178, 180-81
WOW as, 169-75, 177, 181
Currie, William, Jr., 197
Cusick, Tim, 71
customers, 80, 172, 173, 174-75

Darrell Survey, 215
demo days, 102
Diawa, 204
distance control, 237-41
drivers. See also woods
Big Bertha driver, 80, 211
described, 220
development of, 96, 197, 198, 205
ERC driver, 205
J driver, 224-25
major companies and, 212
shafts of, 226-27, 228
Dunlop, 204
Durfee, Ginny, 113

E. J. Manley Company, 27
Eastwood, Clint, 138
Ellis, Jeff, 191



entrepreneurs, 65-67, 87-94
equipment. See golf equipment industry
Ezell, James, 65

Faldo, Nick, 146, 152-53
Farlie, Francis A., 197
Featherlites clubs
development, 16-17
problems with, 19-20, 28, 30, 35-36
fitting golf clubs. See also research and
development
described, 187-88
at Haney Ranch, 84-85, 167-68
on the road, 95-96
Foehl, Sarah, 113
Fogan clubs, 196
Friedman, Thomas, 169
fun, 72-73

GE, 8,9
golf balls, 199, 220, 231
Golf Channel, 135, 165
golf equipment industry. See also PGA
Merchandise Show; PGA Tour
company failures, 203-6
entering the business, 202-3, 205-6, 212-18
history of, 207-14
innovation and, 20, 63, 209, 212, 217
regulations and, 37-38, 204-5, 212-14
sales in, 133-34, 156, 162
slump in, 147-49, 161, 204, 209
golf industry, 13, 27-28. See also golf equipment
industry; PGA Tour
Golfsmith, 204
Gonsalves, Mark, 106-7, 108, 150-51
Grettler, Rod, 92

Hagen, Walter, 208
Hall, Cheryl, 136, 137
Hall, Don, 92
Haney, Hank. See also Hank Haney Golf Ranch
in business with, 75-76, 83-84
infomercial and, 128
introduction to, 70-71
on investors, 89
Hank Haney Golf Ranch, 70-71, 7576, 167, 187
Harrison, Jim, 127
Hatfield, Daryl, 157
hats, player, 215
H & B Powerbilt, 208
heads, club. See also club design; research and
development
development of, 198-99

forged, 228
impact described, 189
oversize, 96
suppliers of, 55, 194-95
Helmstetter, Dick, 211
Herrington, Cindy Adams, 64
Hickory Sticks, 210
Hogan, Ben, 188, 189, 208
Hogan Company, 64, 204
honor codes in golf, 213
Horton, Waverly, 196
hosels, 194, 199
Houmna, 204
HSN (Home Shopping Network), 40, 44
HT Fairway clubs, 103
Hunt, James, 198
hybrid technology, 165, 166, 170, 196, 220-21

infomercials
described, 119-25
effectiveness of, 133, 134, 135, 138
producing, 127-31
small companies and, 217-18
information technology, 157-59
Intertest, 46
investment casting, 192
investors, 87-94
irons, 170, 192-93, 210, 220, 225

Jack, 6

Jarrett, Ric, 107, 108

J drivers, 224-25

Jenkins, George, 110

Jones, Bobby, 133, 197, 199, 208

Kent, Horace, 197
Kerry, Ken, 128-29
Kerry, Tony, 128
KPMG, 157

Lacy, Mary Beth, 134
launch monitors, 197-98
Lehman Brothers, 144
Leven, Charles, 198
Lowe, George, 197
LPGA, 165-66

Lynx, 204

MacClain, Edwin, 197
Mann, Carol, 128
marketing. See also infomercials; PGA Tour; sales



branding, 102
focused, 134-35
in golf, 71, 98, 112
service vs product, 76, 78-81
telemarketing, 107, 111, 150
WOW reactions and, 101-2, 113
Marshall, Jim, 145
McLothlin, Hal, 40
McLothlin, Jack, 40
media exposure, 134, 136, 142-43, 144
Mitchell, Bill, 127-28
Murtland, Dick, 86, 141

naming products, 99, 103-4
Nationwide Tour, 165, 215
Neff, Ann, 85, 123-24

negative sales, 19, 20

Nelson, Byron, 137, 208
Newbury, Mickey, 98, 204
Nicklaus, Jack, 220
nitrocarburizing process, 62—-63
Norman, Greg, 224

Norman, Moe, 188, 189

Odyssey, 35

1A putters, 210

Onondaga Country Club, 14
Orlimar clubs, 218

Ozaki, Jumbo, 224

Palmer, Arnold, 115-16, 208
passion, 17-18, 65—-66
Patchin, Steve, 92
patents, 143-44
Pelz, Dave. See also Pelz Golf
innovation of, 28, 35-38, 218
introduction to, 15
short game schools of, 39, 43
working with, 16-17
Pelz Golf. See also Featherlites clubs; Pelz, Dave
closure of, 39-42, 44
putters, 36, 38
sales team, 27-30
Pelz Short Game Schools, 39, 43
personnel, 23-25, 32-33
PGA Merchandise Show
B. H. Golf and, 45-47
with Dave Pelz, 15
described, 45, 134, 201-3, 217
job hunting and, 17-18
Tight Lies and, 112-14, 134, 138, 140
PGA Senior Tour. See Senior (Champions) Tour
PGA Tour, 20, 159, 164, 214-17

PING
Eye clubs, 198, 225, 226
innovations by, 192, 198, 210
as major company, 209

pitching wedges, 221

"play better," 72—73

Preston Trail Golf Club, 136, 137-38

Prize Possessions, 113-14

pro golfers, 214-17

Publix supermarkets, 81, 110

Puglielli, Max, 84, 85, 95, 113, 165

putters, 210, 218

putting, 232-33

Ram Golf, 159

R & A (Royal and Ancient), 37, 204-5

Rawlings, 208

Reed, Tim, 162

relationships, sales and, 33

research and development. See also club design
importance of, 151, 162, 166, 170, 212
selling a service and, 77-79

returns, product, 135

Reuters, John, 210

road shows, 145-46, 152

Rogers, Bill, 128

Royal Oil and Gas, 92

Rubin, Chuck, 159

rules, golf equipment and, 37-38, 204-5

sales. See also marketing
calls, 10-11, 30-33
customer service and, 80
field representatives, 9-11, 155, 180
of golf equipment, 133-34, 156, 162
relationships and, 33
selling a service, 76, 77-81
sand wedge clubs, 197, 221
Sarazen, Gene, 97, 197
scrambles, 232—-33
Script to Screen, 127, 131
The Search for the Perfect Swing, 186
second shots, 232-33
Semicon West, 46
Senior (Champions) Tour, 136, 164-65
shafts
development of, 199, 207, 230
graphite, 227-28, 229-30
J Driver and, 224, 225-26
soft, 231
X flex, 225
Siegal, Curt, 96-97
Simpson, John, 153
Smith, Clyde, 89-90



Snake Eyes, 204

Snead, Sam, 208

Solheim, Karsten, 192, 198, 199, 201, 225
Sonartec, 217

Spalding, 114, 136, 204, 207

spiffs, 150

Stobb, John, 186

stress, 156-57

Summerall, Charles, 136-37

TaylorMade Golf, 166, 199, 204, 209, 210, 212
tee shots, 230-31
telemarketing, 107, 111, 150
television, 208, 215
Thompson, Rocky, 103-4
tight lies, 98—99
Tight Lies clubs. See also Adams Golf;
infomercials
competitive clubs, 149-50
design development, 97-100, 103-4
knockoffs and copies, 139, 141-42
marketing of, 107-8, 111-17
success of, 138, 140-41
testing, 101-3, 103
Titleist, 209, 210
Tommy Armour Golf, 218
Tooley, Arthur, 198
tournaments, 208
Trevino, Lee, 114, 136, 188, 189
Trevino, Tony, 114
Troon clubs, 196

USGA (United States Golf Association), 37, 38,
197, 204-5

Walsh, Patty, 85, 123-24

Watson, Tom, 159-60

wedge clubs, 120, 127, 197, 210, 218, 221

Weibring, D. A., 36

Weir, Alex N., 197

Welch, Jack, 6, 9

Whittaker, Jack, 128

Wilson, 114-15, 208

woods. See also drivers; Tight Lies clubs
development of, 196-95, 197, 199, 210
fairway woods, 16, 96, 97, 149, 218, 220
three woods, 220, 227

Woods, Tiger, 76

The World is Flat, 169

WOW factor
company culture and, 169-75, 177, 181
customers and, 172, 173
defined, 101, 167-69, 170

marketing and, 101-2, 113



